Think Global, Shop Local

Use your dollars to help build your community

By Tim Johnson

It’s s0 easy to send your money out of
town.

It just seems easier and more efficient
and even cheaper to pile in the car and
head to a big mall or a fluorescent-filled
superstore to buy everything from gift
wrap to underwear. Every time we choose
big-box retail-whether it's Barnes &
MNoble or Wal-Mart or McDonald's—we
pass up an opportunity to re-invest our
money directly into our community,

As a result, businesses close or move
to stripmalls, jobs are lost, downtown
storefronts get boarded up. Our "special
places” vanish, replaced by a strip city of
numbing sameness, mile-upon-mile of
generic franchise outlets.

But... it's still so easy to send your
money out of town.

Apart from the convenience there’s
also those low, low prices, you say.

But did you know that money
spent locally circulates longer and gets
reinvested with greater frequency? That's
the findings of a report released last
month by economists who studied local

buying and spending habits of a suburb
of Chicago—Andersonville. The study was
funded in part by that town’s chamber of
commerce.

The study compared the economic
impact of 10 local businesses 'to 10 chain
stores in the same industries. Measuring
more businesses and broader economic
factors than previous studies, the
Andersonville study found that for every
§$100 spent in a chain store, $43 continues
to circulate locally, When the same $100
is spent in a locally owned business, that
value jumps by 70 percent, to $73.

Local businesses, the study found,
tend to spend more of their revenues on
labor and purchase services and goods
from other local businesses at much
higher rates than the chains. In addition,
profits from locally owned businesses stay
in the community while the local firms
contribute more money to local charities
and fundraising efforts, the report said.

The study concluded that the local
economic impact in Andersonville is
$179 per square foot for locally owned
retail, compared to $105 per square foot

generated by the chain stores,

*That means 70-percent more money
circulating in the local economy, which
may mean 70-percent more home
improvement, 70 percent more in the
collection plate and 70 percent more in
taxable transactions to fund city services,”
the study said. Low, low prices? Depends
on what it is you really intend to buy
with your money,

While people are slowly tumbling to
the economic benefits and sheer charm of
a local focus, Bellingham businesses hope
to accelerate the ltaming process. For
the second year, participating businesses
will sponsor Think Local, Buy Local, Be
Local. The weekend of sales, gifts and
prizes serve to educate shoppers on the
benefits of spending their retail dollars in
their communities.

As in 50 many things, Bellingham is
just slightly ahead of the curve in this
concept. Portland, Ore., is launching its
first *“Think Local Day” with a decal gnd
materials eerily similar to those found
here.

“Locally owned, independent

businesses are the backbone of the

local economy,” says Michelle Long,
director of Sustainable Connections,
“Bellingham’s Think Local, Buy Local,
Be Local campaign is designed to draw
attention to the benefits of shopping at
local merchants and to provide an easy
way to identify locally owned businesses.”
Window decals and display materials
help shoppers quickly find the stores that
value a living economy,

A living economy sustains community
life, economic viability, and the natural
environment, explains Rick Dubrow,
who serves on the board of Sustainable
Connections

“By addressing these needs, business
owners can grow their companies in
new ways, providing more fulfilling
jobs, healthier communities, and greater
economic security for their bioregions,”
Dubrow says.

Members pledge themselves to special
deeds or projects that exist just outside
the scope of a focus on bottom lines
and earnings. These projects take many
forms, from challenges to big box outlets
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